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Still reeling from the repercussions 
of the Fort McMurray wildfires on 
family members, Atlantic Canada 
suffered its own natural disaster over 
the Thanksgiving weekend when 
the remnants of Hurricane Matthew 
pummelled the region, leaving 
washed-out roads, flooded homes 
and widespread power outages in 
its wake. Hurricane-force winds and 
intense rainfall caused more than 
$100 million in insured damage. 
Despite the recent availability of 
overland flood insurance coverage 
for homeowners, the Thanksgiving 
storm indicated a need for more 
awareness and understanding 
among stakeholders to ensure 
adequate financial protection for all 
Canadians following these types of 
events. 

As the property and casualty (P&C) 
insurance industry’s trade association, 
Insurance Bureau of Canada (IBC) 
values the importance of sharing 
the lessons learned.  The early and 
collaborative response to these 
events reflects how public and 
private sectors can work together 
to help communities recover 
from natural disasters. An equally 
important lesson is the need 
to include prompt, precise and 
empathetic communication with 
affected residents, both during and 
after a disaster, as a component of 
response and recovery efforts.  

IBC is working hard to help 
communities prepare for a disaster 
before it happens. With the federal 
and provincial governments jointly 
committed to this urgent long-term 

For Newfoundlanders and Labradorians, 2016 brought many 
challenges. Residents struggled with the fallout from a sluggish 
economy, a weakened Canadian dollar and rising living expenses. 
Then wildfires tore through Fort McMurray and the surrounding 
area. At $3.77 billion, the costliest natural disaster in Canadian 
history occurred over 3,000 kilometres away but its impact was 
very much close to home for Newfoundlanders and Labradorians, 
given the large population of industrious expatriates working 
in northern Alberta. As always, Atlantic Canadians responded 
promptly and generously to help those in need. 
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issue, IBC is proud to be working 
alongside them in developing 
innovative solutions to adapt to 
severe weather, prepare for natural 
disasters and mitigate the effects of 
climate change. 

IBC’s role includes:

    Advocating for a national strategy 
to address flood risk that includes 
improved building codes, 
infrastructure investments, risk 
assessment and flood mitigation 

    Exploring possible solutions to 
the macroeconomic impacts and 
systemic financial risk that a major 
earthquake would cause

    Supporting the efforts of like-
minded organizations to address 
the need for preparedness for 
severe weather and natural 
disasters

    Communicating extensively 
with provincial emergency 
organizations such as Fire and 
Emergency Services NL and its 
counterparts across the country.

In addition to climate change, 
IBC provides support for other 
public policy issues that affect 
Newfoundland and Labrador 
residents, particularly during this 
economic downturn: building safe 
and strong communities, working to 
stabilize the cost of insurance, and 
supporting economic development 
and business. 

Despite recent challenges, the 
people of this province continue to 
show the resiliency for which they’re 
known. The P&C insurance industry 
is honoured to serve them and is 
committed to partnering with all 
levels of government on solutions 
that put Newfoundlanders and 
Labradorians first. 

Amanda Dean 
Vice-President, Atlantic
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The country watched in horror as the largest evacuation due to wildfire 
in Canadian history was streamed live on the Internet. At its worst, the fire 
spanned about 590,000 hectares (1.5 million acres), an area larger than Prince 
Edward Island. The unseasonably warm temperatures coupled with a drier than 
usual winter created near-perfect conditions for the fire to grow. 

Here are some of the efforts that IBC made, on behalf of the P&C insurance 
industry, to help residents:   

    Dispatched IBC’s Community 
Assistance Mobile Pavilion (CAMP) 
to provide onsite insurance 
support at evacuation centres 

    Embedded IBC staff in the 
Regional Emergency Operations 
Centre to ensure accurate and 
timely communication to residents 
and insurers

    Facilitated early entry of insurance 
personnel to assist returning 
residents 

    Educated stakeholders, including 
the Wood Buffalo Recovery 
Committee, Chamber of 
Commerce and Canadian  
Red Cross, on insurance basics

    Engaged residents in over  
20 public sessions throughout the 
Regional Municipality of Wood 
Buffalo and participated in all 
provincial and municipal  
town halls

    Coordinated the cleanup, through 
local contractors, of nearly 12,000 
contaminated refrigerators and 
freezers as the first priority in the 
overall debris removal process 

    Facilitated a coordinated mass 
demolition removal program using 
a local contractor to support the 
region’s struggling economy.

Adapting to Severe Weather  
and Natural Disasters 
The disturbing trend of catastrophic natural events continued  
in 2016.

Canada’s costliest natural disaster left a desolate landscape of burned-out homes and vehicles in its wake.
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Here in Atlantic Canada, floods continue to top the list of severe 
weather concerns. The millions of dollars in damage caused by the 
Thanksgiving storm to communities across southern and central 
Newfoundland triggered a request for federal assistance. 

Moving forward, the P&C insurance industry is committed to sharing the 
lessons learned from Fort McMurray and the Thanksgiving floods to inform 
future disaster and emergency responses. IBC is committed to working with 
governments at all levels on this shared priority. 

The remnants of Hurricane Matthew flooded Newfoundland and Labrador communities 
as shown by this washed-out road in Norris Arm.

Photo credit: Paul Daly
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The auto insurance reforms introduced by the provincial government in 2004 
laid the groundwork for what it hoped would be a stable auto insurance 
system. However, rising claims costs have overburdened the system, 
threatening the affordability of auto insurance. While the annual average 
premiums in the other Atlantic provinces have remained relatively stable, 
ranging from $814 to $828, the average premium in Newfoundland and 
Labrador was a regional outlier at $1,138, in January 2017.

Focusing on Auto Insurance  
Insurance companies provide coverage for over 300,000 private 
passenger vehicles in Newfoundland and Labrador* – this includes 
protecting drivers, passengers and pedestrians and repairing 
damaged vehicles in the unfortunate event that a loss is suffered.     

estimate

Annual average premiums in Newfoundland and Labrador continue to be the highest 
in Atlantic Canada.

Source: IBC, with data from GISA, 2015.
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*Source: General Insurance Statistical Agency (GISA), 2015.
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A sustainable auto insurance system 
must strike a balance between 
providing benefits for the few 
people who make claims and 
offering affordable premiums for 
all drivers. The pool of funds that 
Newfoundlanders and Labradorians 
pay into with their premiums 
must cover the cost of the claims 
within the province. IBC believes 
that the insurance industry and 
provincial government have a 
shared responsibility to ensure that 
consumers and businesses are well 
served by an auto insurance system 
that offers affordable coverage. 

The first step to making premiums 
more affordable is to develop and 
implement good public policy 
that addresses the costs related to 
providing auto insurance. In addition, 
a continuous review process helps 
to maintain a well-functioning auto 
insurance system. 

With the most recent review in 
Newfoundland and Labrador having 
taken place 13 years ago, it’s time 
that changes be made to ensure 
the auto insurance product meets 
the current needs of residents. It will 
take leadership, cooperation and 
commitment from all stakeholders.  
IBC looks forward to working with 
the provincial government to 
establish a sustainable auto insurance 
system that strikes the right balance 
between costs and benefits, and 
works well for everyone.

Newfoundlanders and Labradorians 
deserve a stable and affordable auto 
insurance product. IBC is committed 
to giving them one. 
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  Municipalities Newfoundland 
and Labrador (MNL) Annual 
Convention, an event at which 
data and research on the 
importance of severe weather 
and natural disaster preparation 
were shared with mayors and 
councillors from municipalities 
across the province. Amanda 
Dean, Vice-President, Atlantic, 
IBC, delivered a presentation on 
the need for a national flood 
strategy and lessons learned 
from Fort McMurray.

  Red Cross Disaster Management 
Forum, an event at which 
participants discussed 
natural disaster response and 
preparedness planning. 

  The Alarmed and Ready 
Challenge, a public education 
campaign to raise awareness of 
the importance of smoke alarms 
and overall fire safety. For the 
fifth year in a row, IBC sponsored 
the initiative, in partnership with 
Fire and Emergency Services 
(FES) NL, and the Newfoundland 
and Labrador Association of Fire 
Services (NLAFS).

  Be A Buddy – Caring Schools, a 
series of workshops for Grade 
4-6 students, in conjunction with 
St. John’s Ice Caps, intended to 
raise social media awareness and 
create respectful and safe school 
environments.

  Safety NL, a partnership 
dedicated to promoting  driving 
safety in the province. 

The P&C insurance industry believes in building strong 
communities and working with like-minded partners to contribute 
to a resilient and thriving Newfoundland and Labrador. In 2016, 
the industry, through IBC, supported a number of initiatives and 
events, including:

Helping Communities 

Amanda Dean helps in the puck 
dropping ceremony as part of IBC’s 
partnership with St. John’s Ice Caps.

Amanda Dean accepts the Safety NL Helping 
Hand Award from Len LeRiche, CEO, Safety 

NL, in celebration of its 60th anniversary and in 
recognition of IBC's partnership.
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IBC makes every effort to keep consumers informed on insurance-related 
matters. In 2016, IBC connected with millions of Canadians by:

  Responding to 3,500 inquiries 
through our Atlantic Consumer 
Information Centre

  Issuing 110 media releases, 
generating 8,800 articles

  Hosting more than 618,000 
visits to www.ibc.ca – a 32% 
increase from 2015

  Receiving 115 million Twitter 
impressions, with over 15,000 
Twitter followers 

  Responding to 730 media calls

  Participating in 326 events, 
speaking engagements and 
sponsorships

  Sharing statistics and other 
information on Twitter, helping 
consumers to make informed 
choices 

  Releasing IBC’s Top 10 Most 
Frequently Stolen Vehicles 
list, and recommending to 
consumers how best to prevent 
auto theft and avoid buying a 
stolen vehicle. 

IBC presents a donation in support of the Alarmed 
and Ready campaign. Pictured from left: Gary Goobie, 
Mayor, Holyrood; Sheldon Hillier, NLAFS; Amanda Dean; 
Honourable Eddie Joyce, Minister Responsible for FES NL; 
Betty Parsley, MHA, Harbour Main; Robert Bauer, Fire Chief, 
Holyrood.

Amanda Dean speaks at the MNL Annual 
Convention in St. John’s.
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IBC’s Investigative Services team 
effectively fights these crimes and their 
costly impact on Canadians. Using data 
analytics and years of expertise, the 
team is adept at identifying patterns 
and emerging trends in insurance 
crime. In addition, IBC supplies and 
shares intelligence and analysis with its 
members, trains law enforcement and 
industry colleagues, works to increase 
consumer awareness, and leverages 
strategic and long-term partnerships as 
part of its collective efforts.

The increase in information-sharing 
among stakeholders has resulted in 
several large gains against insurance 
crime. In 2016 alone, we made the 
following strides: 

  The seizure of 466 vehicles bound 
for export, with an estimated value 
of $16.5 million, at the ports of 
Montreal and Halifax.

  208 charges were laid following 
investigations into injury fraud and 
auto and cargo theft.

  IBC, in close partnership with one of 
its members, investigated a large-
scale scheme involving fraudulent 
flood claims that showed signs 
of organized criminal activity. A 
criminal investigation is underway.

In further efforts to crack down 
on insurance crime regionally, 
IBC launched the Provincial Auto 
Theft Network (PATNET) program 
in Newfoundland and Labrador, 
with assistance from the Royal 
Newfoundland Constabulary, to fight 
auto and cargo theft. The program 
provides training and workshops to 
law enforcement officers, linking them 
with IBC’s Investigative Services team 
through ongoing training programs, 
seminars, regular communication and 
other forms of information-sharing.

Together with its partners, IBC is 
committed to making a significant 
dent in insurance crime.

Fighting Insurance Crime 
Insurance crime comes in many forms – from staged collisions 
to auto and cargo theft. 

Pictured from left: Honourable Andrew Parsons, Minister of Justice and Public Safety; 
Amanda Dean; William Janes, Royal Newfoundland Constabulary Chief of Police.
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Keeping Property Insurance 
Affordable  
Insurers have been facing higher costs for property insurance claims. 

Why are claims costs higher?
  The increase in severe weather 

events brings more frequent and 
intense rain, snow and high winds

  Inadequate and aging 
infrastructure can’t handle  
the amount of water

  More finished basements, with 
more expensive contents, costs 
more to replace.

Will my premium go up even if I 
haven’t made a claim?
It depends. When people buy 
insurance policies, their insurer places 
the money into a pool to help the few 
individuals who will suffer an insured 
loss during that year. A premium 
is based on how likely it is that the 
individual buying the insurance will 
make a claim and collect from  
the pool. 

When total claims costs are expected 
to rise, insurers must collect enough 
premiums for the pool to cover the 
expected increase in payouts. Some 
insurers may increase premiums as  
a result. 

Could government regulation help 
to lower premiums?
No. More regulation only adds more 
costs to the system. In a competitive 
market where companies compete for 
business every year, premium costs will 
drop when claims costs drop. 

What’s the solution?
By adapting to severe weather, 
insurers, governments and 
homeowners can all do their part to 
help reduce claims – and premiums.

Insurers are:
  Encouraging governments to 

invest in infrastructure
  Working on a national strategy  

to address residential flooding
  Showing consumers how to 

protect their property.

Communities can:
  Upgrade municipal sewer and 

stormwater infrastructure
  Invest in flood defence 

infrastructure and restrict 
development in flood-prone areas

  Encourage innovative land-use 
planning (for example, using 
more green spaces to absorb 
rainfall).

Homeowners can:
  Install sewer backwater valves 

and sump pumps
  Fix cracks and waterproof 

foundations
  Disconnect downspouts from 

sewer systems and ensure water 
drains away from their homes

  Shop around for quotes from 
different insurers

  Check policies to ensure 
sufficient coverage. 
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With severe weather events on the rise across the country, it’s more 
critical than ever for homeowners to ensure their property and contents 
are adequately insured. If an individual’s home is damaged or destroyed, 
an updated inventory of its contents and their value will help the insurer 
determine the proper compensation. 

IBC is committed to its role in educating consumers about the basics of 
home insurance and empowering them to make informed decisions. When 
consumers know how their insurance works and purchase the right coverage, 
they can better protect themselves, their families and their property.

The graphic below explains the basic elements of home insurance. 

Promoting Financial Literacy 
Home insurance protects homeowners from having to 
absorb a huge loss at once, often at a very difficult and 
emotional time. 

Basic Elements of
Home Insurance

Dwelling

OVERALL PROPERTY 
COVERAGE LIMITS

Actual Cash 
Value (ACV)

OR Replacement
Cost

LIA
BILITY COVERAGE

Additional Living Expenses

Detached
Structures

Home Contents

Coverage A

Coverage B

Coverage C

Coverage D

Optional 
Endorsements

• Bylaw endorsement

• Guaranteed Replacement 
  Cost on Dwelling

• Single or Combined Limit

• Replacement Cost on 
 Personal Property

For example:
• Televisions
• Computers
• Fridges
• Freezers
• Furniture
• Clothing
• Bicycles
• Sports equipment

Special limits may 
apply to items such 
as jewelery or �ne art

• Additional living expenses 
 (Home/Condo owners and Tenants)
• Lost rent (Landlords)

• Foundation
• Flooring
• Windows
• Doors
 

A typical home insurance policy DOES NOT cover:
• storm surge •  maintenance •  property taxes •  condo fees •  mortgage payments •  the land

Home insurance usually provides coverage for rebuilding on the same site, up to your policy’s limit. 
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Auto insurance
	      Claims history of the policyholder
	      Driving record of the policyholder and other household drivers 

(at-fault collisions, moving violations, etc.)
	      Vehicle type (make, model, year, etc.)
	      Vehicle repair cost and/or replacement value
	      Collision and crime rates where vehicle is usually parked
	      Driving distance 
	      Additional coverage, deductible and discounts

Home insurance
	      Age, size and location of residence
	      Types and quality of finishes and materials
	      Residence replacement cost
	      Residence type (single-family dwelling, apartment, etc.)
	      Residence construction material used (brick, cement, etc.)
	      Distance from fire hydrant and fire station
	      Claims history of the policyholder
	      Crime rates of residence location
	      Additional coverage, deductible and discounts

IBC encourages consumers to speak to their insurance representatives  
about available discounts.

Understanding Insurance
Insurers use extensive data and historical trends to produce 
fair and accurate rates. Here are some of the factors that 
insurers use to set premiums.



 12

The P&C insurance industry employed 
122,500 people across CanadaJOBS

Of $31.7 billion in claims, insurers paid  
$9.8 billion in property losses (includes 
residential and commercial properties)

 Canadian insurers paid $9 billion in taxes 
and levies to the federal and provincial 
governments 

Property loss claims as a percentage  
of total claims have risen – from 
24.4% in 2004 to 30.9% in 2015

Insurers paid out a total of $31.7 billion 
in claims to victims of collisions, disasters and 
other losses in Canada 

Contributing to Canada’s 
Economy
Insurers are key contributors to Canada’s economy, mitigating 
the economic and fiscal effects of a disaster. Insurance enables 
Canadians who own properties and businesses to recover from 
losses by absorbing financial risk. By investing in bonds and 
securities, the P&C insurance industry helps create employment 
and support growth. More importantly, insurance provides 
incentives for consumers to reduce their risks. 

    Industry at a Glance – 2015*

* Most recent data available.
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Contributing to Newfoundland 
and Labrador’s Economy
Highlights from 2015:

Taxes 16.1% 

Claims 55.0% 
Operating expenses 20.7% 

8.2% 

Bonds 75.4%
Shares 11.7%
Other investments 8.2%
Term deposits 3.5%
Mortgages 1.0% 

Real Estate 0.1% 

Taxes 16.1% 

Claims 55.0% 
Operating expenses 20.7% 

8.2% 

Bonds 75.4%
Shares 11.7%
Other investments 8.2%
Term deposits 3.5%
Mortgages 1.0% 

Real Estate 0.1% 

How the insurance dollar is spent
7-year average, 2009–2015, as % of revenue

Breakdown of industry investments, 2015

Taxes and levies:  $87 million 

Direct claims incurred: $577 million 
Including:
  Auto claims: $357 million
  Personal property claims: $98 million 
  Commercial property claims: $64 million
   Liability and other claims: $58 million 



If you have questions, we can help.
IBC’s Consumer Information Centre
Tel:   902-429-2730 ext. 228
Toll-free:  1-844-2ask-IBC (1-844-227-5422)
Hours:  M-F 9:00a.m. – 5:00 p.m.

Visit www.ibc.ca
Follow us on Twitter 
@ InsuranceBureau
@ IBC_Atlantic

For additional copies of this publication, contact: 
IBC Member Services
memberservices@ibc.ca 

IBC is the national industry association representing Canada’s private 
home, auto and business insurers. Its member companies represent  
90% of the property and casualty insurance market in Canada. 

Data in this brochure are from 2014, 2015 or 2016 depending on when sources release their 
information, and have been gathered from several national and international sources, including IBC. 
In some instances, figures may not add up to 100% as a result of rounding. Because sources collect 
data in different ways, there may be small differences among similar data.
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