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As the property and casualty (P&C) 
insurance industry’s voice, Insurance 
Bureau of Canada (IBC) embraces its 
role in helping to make communities 
more resilient to change and offering 
innovative solutions in doing so. 
We work collaboratively with 
federal, provincial and municipal 
governments to keep insurance 
consumers top of mind and join  
with other stakeholders to build 
strategic alliances. 

IBC’s priority in Ontario is the 
establishment of a sustainable auto 
insurance system. It’s critical to find 
the right balance between providing 
benefits for the few people who 
make claims and offering affordable 
premiums for Ontario’s 9.6 million 
drivers.  

IBC is committed to working with the 
Government of Ontario and other 
stakeholders to establish an auto 
insurance system that works well  
for everyone. 

The insurance industry in Ontario 
advocates for improvements in 
severe weather adaptation, financial 
literacy, emergency preparedness, 
road safety and regulatory balance. 
We take great pride in making a 
difference in the lives of Ontarians. 
The industry values its consumers 
and contributes to thriving 
communities throughout the 
province. 

This publication provides a brief 
summary of our efforts in this regard.

Kim Donaldson
Vice-President, Ontario

For Ontarians, 2015 was a year of progress on many 
fronts – from the launch of overland flood insurance to 
the popularization of telematics, or usage-based auto 
insurance. 



 3

IBC is working with Government to 
ensure implementation of reforms 
arising out of Bill 15, such as towing 
and storage regulations and a new 
dispute resolution system, and 
reforms from the 2015 budget, such 
as the definition of catastrophic 
impairment. But more aggressive 
reforms are needed. Cost pressures 
persist, and Ontario drivers continue 
to pay too much for auto insurance. 

Ontarians deserve affordable, high-
quality auto insurance that offers 
them protection and more choice in 
coverage. Only through a restructured 
regulator as recommended by the 
Government of Ontario’s Expert Panel 
in its review of the Financial Services 

Commission of Ontario (FSCO) 
mandate will this be made possible. 
A modernized and responsive FSCO 
would enable insurers to respond 
to changing market dynamics and 
consumer expectations. 

Despite these challenges, it’s an 
exciting time in Ontario auto 
insurance with the burgeoning 
sharing economy, the advent of self-
driving vehicles and other emerging 
technologies. 

We look forward to continuing our 
work alongside Government to 
develop a progressive auto insurance 
system that meets consumer needs in 
our rapidly evolving world.  

Working Together  
Toward a Sustainable  
Auto Insurance System

The P&C insurance industry has a long history of collaborating with 
the Government of Ontario toward a sustainable auto insurance 
system for consumers.

Don Forgeron, President 
and CEO, IBC, with 
Kathleen Wynne, Ontario’s 
Premier, at a local event.
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IBC works with all levels of 
government on developing ways 
to adapt to the increasingly severe 
weather, and is a strong advocate for 
better building codes, infrastructure 
investments and a national natural 
catastrophe strategy.

IBC spearheads substantial research 
and awareness-raising projects to 
demonstrate the industry’s innovative 
adaptation work. In 2015, IBC: 

    Co-chaired the National 
Roundtable on Residential Flood 
Insurance with Public Safety 
Canada to discuss a collaborative 
flood program. IBC is developing 
a made-in-Canada flood program 
that will protect the country’s 
highest-risk homes without 
putting an unfair financial burden 
on those who live in lower-risk 
areas. Work on a fully costed 
model is already underway

    Released the study The Financial 
Management of Flood Risk, an 
international review of public and 
private flood insurance programs 

in G7 countries to determine best 
practices and available models to 
implement in Canada 

    Released the study The Economic 
Impacts of the Weather Effects of 
Climate Change on Communities, 
an analysis of the estimated 
significant costs of severe weather 
events in the future

    Worked toward a natural 
catastrophe strategy to allow 
insurers to better manage 
exposure to flood risk. The strategy 
seeks a federal government 
financial threshold in the event of 
a major earthquake

    Participated with municipal 
governments and relevant 
agencies in climate change panels 
and discussions including the 
City of Burlington’s Roundtable 
on Climate Change and 
Infrastructure, the City of Barrie’s 
Building Municipal Resiliency in 
Central Ontario, and the town 
of New Tecumseth’s Latornell 
Conservation Symposium

Collaborating with Partners to 
Adapt to Severe Weather and 
Natural Disasters 

To help Canadians build resilience in the face of severe weather and 
natural disasters, the P&C insurance industry works on two fronts: 
to focus everyone on preparing before such events occur, and 
responding afterward to help people and communities recover.    
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Collaborating with Partners to 
Adapt to Severe Weather and 
Natural Disasters 

    Sponsored the 2015 Federation 
of Canadian Municipalities 
Sustainable Communities 
Conference, where IBC President 
and CEO Don Forgeron addressed 
Ontario mayors and senior 
municipal staff on building 
community resilience to climate 
change

    Partnered with the Economic 
Club of Canada and Junior 
Economic Club of Canada on 
a series of national speaking 
engagements to address the 
costs of climate change and to 
advocate for a national flood 
program. 

“There is tremendous value in a more collaborative 
approach between the private sector and different 
levels of government to solve a problem that has 

been growing in frequency and severity.” 

Don Forgeron, President and CEO, IBC, on the need for a national flood 
program at an Economic Club of Canada event, Edmonton, November 2015

The success of our adaptation efforts depends largely on the strength of our 
partnerships. IBC is committed to constructive discussions and to working 
collectively to prepare Canadians for natural disasters, whether they are the 
results of climate change or not.
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In 2015, the industry paid a total of 
$620 million to policyholders for 
losses related to severe weather. With 
each event, lives are disrupted, people 
are displaced, property is destroyed 
and businesses are affected. 

While assisting to rebuild in the wake 
of disaster, the industry also makes 
every effort to understand and adapt 
to consumer wants and needs, 
whether to meet the demand for 
digital change or to address evolving 
insurable risks.

IBC plays an active role in informing 
consumers about preventive 
measures they can take to make their 
homes, businesses and communities 
more resilient. Reminding consumers 
of the improvements they can make, 
such as waterproofing foundations, 
installing backflow valves and 
regrading lots is part of the industry’s 
proactive approach to assist 
consumers to avoid damage rather 
than to recover from it.

Fostering Resiliency in  
Canadian Communities 

Severe weather continues to exact a devastating toll. It batters our 
infrastructure, hurts our communities and damages our properties. 
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When Canadians know how their 
insurance works and purchase the 
right coverage, they can better 
protect themselves, their families and 
their property. 

Keeping abreast of social media 
trends, IBC has strengthened its 
online presence to listen to, engage 
with and respond to consumers. IBC 
uses Twitter, LinkedIn, Facebook and 
Instagram to share timely insurance 
information and safety tips with 
consumers. In 2015, CNW (formerly 
Canadian News Wire) named IBC’s 
“Top Tips for Spring Cleaning for 
Home and Car” in its Best of 2015: 
Canadian Content We Love list, 
praising the innovative use of social 
and traditional media to reach new 
audiences. 

Our consumer education outreach  
in 2015 included:

  Responding to nearly 10,000 
inquiries through our Ontario 
Consumer Information Centre

  Issuing 118 media releases, 
generating 3,570 articles

  Hosting more than 550,000 visits 
to ibc.ca

  Receiving 98 million Twitter 
impressions, with over 11,300 
Twitter followers 

 Responding to 720 media calls

  Participating in 249 events, 
speaking engagements and 
sponsorships

  Sharing statistics and other 
information on Twitter, helping 
consumers make informed 
choices 

  Releasing IBC’s Top 10 Most 
Frequently Stolen Vehicles, 
recommending to consumers 
how best to prevent auto theft 
and avoid buying a stolen vehicle.  

Fostering Resiliency in  
Canadian Communities 

Connecting with Consumers
IBC is committed to its role of trusted information source. 
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   Partnering with local fire 
departments and other agencies 
to distribute carbon monoxide 
detectors in Ontario communities. 
Since the project began three 
years ago, IBC has visited 55 
communities and distributed 
5,500 detectors 

   Partnering with the City of Toronto 
and the Ontario Office of the 
Fire Marshal and Emergency 
Management to bring emergency 
preparedness messages to 
communities 

   Participating in town halls, public 
forums and other discussions 
about severe weather adaptation 
and emergency preparedness held 
by various groups, including the 
Ontario Coalition for Sustainable 
Infrastructure, the Ontario 
Insurance Adjusters Association, 
Halton Police, the City of Toronto 
and others 

   Joining forces with the Ontario 
Association of Chiefs of Police to 
promote the Drive Safe campaign 
to raise awareness of the dangers 
of distracted driving

Helping to Build  
Strong Communities

The P&C insurance industry works with partners to build strong, 
adaptable communities across Ontario. In 2015, the industry, 
through IBC, supported a number of programs and events, 
including:
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Helping to Build  
Strong Communities

   Donating to local food banks as 
part of an outreach program that 
began after the 2013 ice storm. 
To date, more than $100,000 has 
been donated to communities

   Raising over $77,000 to the 
United Way. IBC employees also 
volunteered their time at United 
Way agencies in the Greater 
Toronto Area

   Participating in the Women in 
Insurance Cancer Crusade’s Relay 
for Life event in Toronto, raising 
more than $18,600 for the 
Canadian Cancer Society

   Visiting community events across 
the province as part of IBC’s 
Safety Zone tour. Drawing a total 
of 32,000 visits to IBC’s booth, 
the tour offered safety tips and 
demonstrations in IBC’s state-of-
the-art driving simulator of what 
can happen when texting while 
driving in IBC’s state-of-the-art 
driving simulator.  
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  IBC and Canada Border Services 
Agency seized 320 high-end stolen 
vehicles worth $10.7 million and 
intended for export at the ports of 
Montreal and Halifax. More than 
200 of the vehicles were recovered 
in Project CBG, resulting in 20 
arrests and hundreds of charges. 
The total for all recoveries of stolen 
vehicles for 2015, including those 
seized at ports, was approximately 
$20 million.

  IBC’s highly successful cargo theft 
reporting program expanded from 
Atlantic Canada and Ontario to the 
four western provinces. Launched 
in 2014, the program’s database 
allows law enforcement agencies 
24-hour access to cargo theft 
data from insurance and trucking 
industry sources. To date, the 
program has led to the recovery of 
stolen cargo worth $23 million.

  The Provincial Auto Theft Network 
(PATNET), a partnership between 
IBC and law enforcement agencies 
to combat auto theft and fraud, 
continues to expand its operations 
across Canada. Initiated in the 
Atlantic provinces, PATNET 
connects police officers with IBC 
investigators through training 
programs and information sharing. 

  Canadian National Insurance  
Crime Services, (CANATICS), the 
non-profit organization created 
by the insurance industry to 
help fight organized insurance 
crime, is now operational. Under 
strict privacy controls, CANATICS 
analyzes pooled auto insurance 
industry data to identify suspicious 
claims that individual insurers may 
then choose to investigate. 

Fighting  
Insurance Crime 

In 2015, great strides were made in the fight against insurance crime: 

CANATICS was created 
to fight organized crime 
networks, like the one 
shown here, that involve 
numerous people who 
stage collisions and 
fraudulently bill insurance 
companies for services 
that were not performed 
or needed. 

.
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IBC is on the frontlines, raising 
consumer awareness and advocating 
for further legislation to keep our 
roads safe. Distracted driving, 
specifically the use of mobile devices 
behind the wheel, continues to be 
the most serious road safety issue 
in Canada today. Distracted driving 
remains an area of significant concern 
for governments, law enforcement 
and insurers. 

IBC continues to remind Canadians 
about the severe consequences 
of impaired driving. Through 
partnerships with various groups 
including the Ontario Safety League, 
Accident Awareness Inc. and the 
Ontario Association of Chiefs of Police, 
IBC is committed to helping to make 
distracted and impaired driving 
socially taboo. 

Preventing injuries and death 
on Canadian roads is everyone’s 
responsibility.

Fighting  
Insurance Crime 

Keeping Road Safety  
a Priority

The P&C insurance industry has long been a leader in road safety, 
working to implement measures that help prevent injuries and  
save lives.  

In 2015, great strides were made in the fight against insurance crime: 
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Insurance 101
When people buy insurance policies, they put money into a pool to 
help the few individuals who will suffer a financial hardship – such 
as a fire, collision or business interruption – in that same year. 

A premium is based on how likely it is that the purchaser will collect from 
the pool by making a claim. Insurers gather information that they know from 
experience will help them produce fair and accurate rates.

Ask your insurance representative about your policies at least once a year.

Questions to ask your representative:

Home Auto Business

�   What does my policy 
cover? What are the 
limits? Are there any 
exclusions?

�   Is there a specific kind 
of insurance for a 
house? A condo?  
An apartment?

�   Do I present risks that 
limit me from buying 
insurance?

�    Is optional coverage 
available for risks not 
normally included in a 
regular policy?

�    What can I do to keep 
my premiums down?

�    What does my policy 
cover if I’m involved in 
a collision?

�    What optional 
coverage is available? 

�     Should I have collision 
insurance on an  
older car?

�    What deductible 
amount is 
recommended?

�     What can I do to 
keep my premiums 
down? 

�    What kind of 
insurance do I need?

�    Does my business 
present risks that 
limit me from buying 
insurance?

�    If my business 
is home-based, 
do I need special 
coverage?

�    What does errors 
and omissions or 
malpractice insurance 
cover?

�    What can I do to keep 
my premiums down?
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Insurance 101

Auto insurance:
	      Claims history of policyholder
	       Driving record of policyholder and other household drivers  

(at-fault collisions, moving violations, etc.)
	       Vehicle type (make, model, year, etc.)
	       Vehicle repair cost and/or replacement value
	      Collision and crime rates where vehicle is usually parked
	      Driving distance and frequency 
	       Additional coverage, deductible and discounts

Home insurance:
	       Age, size and location of residence
	       Types and quality of finishes and materials
	      Residence replacement cost
	       Residence type (single-family dwelling, apartment, etc.)
	       Residence construction material used (brick, cement, etc.)
	       Distance from fire hydrant and fire station
	      Claims history of policyholder
	      Crime rates of residence location
	       Additional coverage, deductible and discounts

Discounts may be offered for:
	       Vehicles with loss prevention devices
	       Drivers who have graduated from approved driver training courses
	       Insuring two or more private passenger vehicles in the same 

household
	       Combined coverage for existing insured clients (for example,  

auto and home insurance)
	       Policyholders who have never filed an insurance claim
	      Drivers over the age of 55
	      Vehicles not used in winter
	      “Loyalty” for policy renewals by existing insured clients,  

subject to insurer’s criteria

Understanding Insurance
Despite the importance of insurance to their financial security, 
consumers are often unsure about what a premium represents 
and how it is calculated. Here are some factors that help insurers 
set premiums.
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Contributing to Canada’s 
Economy

Insurers are key contributors to Canada’s economy, mitigating 
the economic and fiscal effects of a disaster. Insurance enables 
Canadians to recover from losses by absorbing financial risk. By 
investing in bonds and securities, the P&C industry helps create 
employment and support growth. More importantly, insurance 
provides incentives for consumers to reduce their risks. 

The P&C insurance industry employed 
120,200 people across Canada.

 Insurers paid $10.5 billion  
in personal losses alone, of which  

$6.2 billion was for personal property.

 Insurers paid out  
$31.8 billion in claims to 
victims of collisions, disasters 
and other losses in Canada.  

 Canadian insurers paid  
$8.2 billion in taxes and  
levies to the federal and 
provincial governments. 

Personal property claims as a percentage of 
total claims rose significantly over the last 
decade – 24.4% to 33.1%

2014 highlights:

JOBS
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Contributing to Canada’s 
Economy

Contributing to  
Ontario’s Economy

There are 141 home, auto and business insurance 
companies serving the province of Ontario 

Highlights from 2014:

Taxes 15.9% 

Claims 55.9% 
Operating expenses 20.6% 

Pro�t 7.6% 

Bonds 81.5%
Shares 12.2%
Term deposits 3.0%
Other investments 2.4%
Mortgages 0.9% 

Taxes 15.9% 

Claims 55.9% 
Operating expenses 20.6% 

Pro�t 7.6% 

Bonds 81.5%
Shares 12.2%
Term deposits 3.0%
Other investments 2.4%
Mortgages 0.9% 

How the insurance dollar is spent
7-year average, 2008-2014, as % of revenue

Breakdown of industry investments, 2014

Quebec nwt pei yukonalberta nun

sask newf ont nb mbbc ns

Taxes and levies:  $2.5 billion

Direct claims incurred: $15 billion
Including:
  Auto claims: $9.2 billion
  Personal property claims: $2.2 billion
  Commercial property claims: $1.3 billion
   Liability and other claims: $2.3 billion



Data in this brochure have been gathered from several national and international sources, including 
IBC. Data are from 2013, 2014 or 2015 depending on when sources release their information.  
In some instances, figures may not add up to 100% as a result of rounding. Because sources collect 
data in different ways, there may be small differences among similar data.

If you have questions, we can help.
IBC’s Consumer Information Centre
Tel:   416-362-9528
Toll-free: 1-844-2ask-IBC (1-844-227-5422)
Hours:  M-F 9:00 a.m. – 5:00 p.m.

Visit www.ibc.ca
Follow us on Twitter:  @ InsuranceBureau 

@ IBC_Ontario

For additional copies of this booklet, contact:
IBC Member Services
memberservices@ibc.ca 

IBC is the national industry association representing Canada’s private 
home, auto and business insurers. Its member companies represent 
90% of the P&C insurance market in Canada. 
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